UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
WASHINGTON D.C. 20549

FORM 8-K

CURRENT REPORT PURSUANT
TO SECTION 13 OR 15(D) OF THE
SECURITIES EXCHANGE ACT OF 1934

Date of report (Date of earliest event reported) July 16,2009

Ideation Acquisition Corp.

(Exact Name of Registrant as Specified in Its Charter)

Delaware 001-33800 77-0688094
(State or Other Jurisdiction of Incorporation) (Commission File Number) (IRS Employer Identification No.)
1105 N. Market Street, Suite 1300, Wilmington, Delaware 19801
(Address of Principal Executive Offices) (Zip Code)

(310) 694-8150

(Registrant’s Telephone Number, Including Area Code)

(Former Name or Former Address, if Changed Since Last Report)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the
following provisions (see General Instruction A.2. below):

Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
O Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
O Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

O Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))




Item 8.01. Other Information.

Ideation Acquisition Corp. (“Ideation”) and SearchMedia International Limited (“SearchMedia”) will meet with various investors beginning on July 16,
2009. Ideation and SearchMedia will use the investor presentation that is attached as Exhibit 99.1 to this Form 8-K in the meetings with investors.

Participation in Solicitation/Additional Information

In connection with the proposed transaction, Ideation and ID Arizona Corp. filed Amendment No. 1 to the preliminary Proxy Statement/Prospectus with
the Securities and Exchange Commission on July 15,2009, which is subject to review by the SEC. A definitive Proxy Statement/Prospectus will be mailed to
Ideation stockholders. INVESTORS AND SECURITY HOLDERS OF IDEATION ARE URGED TO READ A DEFINITIVE PROXY
STATEMENT/PROSPECTUS AND OTHER DOCUMENTS FILED WITH THE SEC CAREFULLY IN THEIR ENTIRETY WHEN THEY BECOME
AVAILABLE BECAUSE THEY WILL CONTAIN IMPORTANT INFORMATION ABOUT THE PROPOSED TRANSACTION. Investors and security holders
will be able to obtain free copies of the Registration Statement and the definitive Proxy Statement/Prospectus (when available) and other documents filed
with the SEC by Ideation through the website maintained by the SEC at www.sec.gov under the registrant names Ideation and “ID Arizona Corp.” Free copies
of the Registration Statement and the Proxy Statement/Prospectus (when available) and other documents filed with the SEC can also be obtained by directing
arequest to Ideation, 1105 N. Market Street, Suite 1300, Wilmington, Delaware 19801.

Ideation, SearchMedia and their respective directors, executive officers, affiliates and other persons may be deemed to be participants in the solicitation of
proxies in respect of the proposed transaction. Information regarding Ideation’s directors and executive officers is available in its Annual Report on Form 10-
K for the year ended December 31, 2008, which was filed with the SEC on March 20,2009, and information regarding SearchMedia’s directors and executive
officers is available in Ideation’s and ID Arizona Corp.’s Amendment No. 1 to the preliminary Proxy Statement/Prospectus, which was filed with the SEC on
July 15,2009, and can be found on the SEC website at www.sec.gov under the registrant name “ID Arizona Corp.” Other information regarding the
participants in the proxy solicitation and a description of their direct and indirect interests, by security holdings or otherwise, will be contained in the
preliminary Proxy Statement/Prospectus and other relevant materials to be filed with the SEC when they become available.

Item 9.01. Financial Statements and Exhibits.

d) Exhibits

Exhibit No. Description

23.1 Consent of ZenithOptimedia.
99.1 Investor Presentation Slides.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Dated: July 15,2009 IDEATION ACQUISITION CORP.

/s/ Robert N. Fried
Robert N. Fried
President and Chief Executive Officer
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23.1 Consent of ZenithOptimedia.
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Exhibit 23.1

PRIVATE & CONFIDENTIAL
March 27,2009

ZenithOptimedia
24 Percy Street
London WIT 2BS

Re: SearchMedia International Limited — References to ZenithOptimedia Report

Dear Sirs:

As you know, we intend to refer to a certain ZenithOptimedia report (the “Report”) in our Registration Statement on Form S-4 (the “Registration
Statement”) relating to our proposed initial public offering or merger transaction in the U.S. (the “Proposed Transaction”). We have attached in Appendix I
extracts from the Registration Statement which contain references to the Report. Please note that we may make amendment to the Registration Statement from
time to time before its filing with the U.S. Securities and Exchange Commission (“SEC”).

We would like to seek your written consent to our references to the Report as indicated on Appendix I hereto in the Registration Statement and any other
documents in connection with the Proposed Transaction. Please note that the Registration Statement has not been publicly filed and that all matters relating
to the Proposed Transaction are still confidential. We would appreciate it if you could kindly indicate your consent by signing and returning the enclosed
letter.

Yours faithfully,

For and on behalf of SearchMedia International Limited

Name:
Title:

Agreed and Consented to by:
/s/ Jonathan Barnard

Name: Jonathan Barnard
Title: Head of Publications
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Disclaimer

Any statements contained inthis presertation that do not descrbe histoncal facdts may constitue forward-looking statement= 3= tha temm is defined by the Uniked Rates
Privae Securities Ltigation Reform Act of 1995, Any such forward-looking statements contained herein ane based on curent expectaions, but are subject to a pumber
of niskz and uncertairfies tha may cawse actual resuks to differ matenally from expectations such as matenal adverse events ing Ideaion and Searchhdedia, their
ability to complate 3 business combination and those ather isks and uncertainties detailed in ldeation’s filings with the Securties and Bwchange Commission. Idedion
and Searchhdedia cadion readers notto place undue reliance upon ary forward-leaking staemerts, which sped onby a5 ofthe dae made. |deaion and Searchhdedia
do not undetake or accept amy obligation or undertakding to release publichy any updates or revisions to amy fonward-|looking statement to reflect any change intheir
expectaions or any change in events, conditions or cimumstances on which any such staemen is based.

Our financial guidance is 3= of the date indicaed and Ideaion and Searchhiedia (zollectivehy, the "Company“jundertaie no obligation to revise orupdate EI:E zuch
forward-looking statements or Company estimates to reflect ewents or circumstances aiter such dae, or afterthe date of this presentation. Additionally, marka daa
inzluded inthis presentation reflects Company estimates unless othenvise indicated.

Withourt limiing the foregaing, the inchsion ofthe financial projections in this presentation should not be regarded 3= an indication that [deation’s or Searchiiedia’s
biards of directors or ary ather recipient of the infomation corsidered, or now considers, themto be a reliable prediction ofthe fture resut=. The finansial ﬁmjec‘tions
were not prepared with 3 view towards public disclosure or with a wiew to comphying with the published guidelines ofthe SEE,thedgmdellnes established by the
Amenican Institue of Certified Public Accountants with nespect to prospective financial information, orwith U5, generalty accepted accourting principles. Meiher
|deation or Searchhiedia's indeE:endEm auditors, nor ary ather ind9ﬁenden‘. accountants, have compiled, examined or perfommed any procedures with respect to the
financial projectiors, nor have they expres=ed any opinion or any otherfomn of assurance on such information or its achievabilty. Athoughthe financial projections
were prepared based on ESS!.IITIE(IDH.S and estimates that the Company's mana}g_lemen‘. beliewes are reazonable, the Company provides no assurance tha the .
assumptions made in prepaning the financial projections will prove accurae ortha actual resuks will be consitent with these financial projections.  Projections of this
type imohee significant rsks and unceainties, should not be read as guarantees of future perffomance or results and will not necessarity be accurate indicators of
whether or not such results will be achigwed.

I connection with the mﬁosedtmnsac‘tion. Ideation and |0 Aizona Corp. filed algr\eliminar;r anr Staement/Prospectus with the Secunties and Bw:hange

[ , 2008, which i subject to revew byfthe SEC. Adefiniive Promy Satement’Prospectus will be mailed to Idegion stockholders. INWVESTORS

SECURITY HOLDERS OF IDEATION AREURGHED TO READ ADEFIMITIVE PROXY STATEWMENT/PROSPECTUS AND OTHER OOCUMENTS FILED WATH

THE SEC CAREFULLY IN THER EMTIRETY WHEN THEY BECOME ALABLE BECAUSE THEY MILL COMTAIM IMPORTAMT INFORMATION ABOUT THE
PROPOSED TRANSACTION. Imvestors and securky holders will be able to abtain free copies ofthe Registration Staement and the definkive Proxy
Statemert/Prospectus (when available)and ather documerts filed with the $BEC I?r |deation through the website maintained bythe SBEC & wow.sec.gov underthe
r\eEistmnt name "0 Arizona Corp.” Free copies of the Registration fatement andthe Prowy Statement/Prospectus (when available’iand ather documents filed with the
SEC can also be obtained by directing 3 request to Ideaion, 1105 W haret Strea, Suite 1300, Wimington, Delaware 19801,

Ideation, Searchhiedia and their respective directors, executive offizers, affilides and other persons may be deemed to be paticipants inthe solictation of proxies in
respect of the proposed trarsadtion. Irformation regarding ldedtion's directors and executive officers i awailable inits Aanual Repot on Fomn 10- Kforthe ywear ended
December 31, 2009, which was filed with the SBC on harch 20, 2009, and infomnation regarding Searchhdedia’s directors and executive officers is available in
Ideation’s and |0 Anzona Corp.'s preliminary Prosy Statement/Prospectus, which was filed with the SEC on Juby 15, 2009, and can be found onthe SBC websie a2
www . sec.gov underthe registrant name "0 Ahzona Corp.” Cther infommation regarding the paticipants inthe proo solizitation and 3 description oftheir direst and
indirect interests, by securty holdings or ahenwise, will Be contained inthe prelminan’ Prosy Satement'Prospectus and ather relevant matenaks to be filed with the
SEC when they betome auailable.

The Mielsen repot prepared for Searchhiedia reflects egimaes of maket condtions based on samé:lﬁ and iz prepared primarity as a markating reseanch tool for
certain industry segments. kt should not be wsed 2= a basis for evaluating investments in Seanchhledia.

This ﬂresemaion shall not constituee an afferta sell ora soliciation of an offerto buy the securties of ldeation, Seamhhdedia, or either of their affilistes orthe securities,
of either companies' afflites, nor shall there be ary sale of any such zecurties in any state or jurisdiction in which zuch offer, solictation, or zale would be unlauful
prior to registration or qualification under the securties laws of such state or jurisdiction.
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Introduction

On April 1st, 2009, Ideation Acquisition Corp. {“Ideation™} announced the $176.3
million acquisition of SearchMedia International Limited (“SearchMedia”)

+ |deation completed its PO in November 2007 and raised gross proceeds of $80.0
million

— ldeation is led by Dr. Philip Frost, a successful entreprensaur who has extensive
expetience building companies, such as IWAX Corporation, through acquisitions
and arganic growth

— Robert Fried, Fresident and CEC of Ideation, is a digital media entrepreneur and
an accomplished motion picture producer with over 24 years of experience
founding and operating tradiional and digital media companies

+  SearchMediais a leading multi-media platform company, operating one of the largest
outdoor adwertising netwaorks in China

— Fallowing the completion of the acquisition, Ideation will be renamed
SearchMedia Holdings Limited

SearchMedia’s nationwide coverage, well-astablished multi-platform media
nemwwork, combined with China's strong economic growth and favorable
demographic characteristics provide for a compeliing growth story with significant
upside potential




Transaction Overview

«  deation will issue approximately 9.9 million share eguivalents to SearchiMedia stakeholders,
representing 44% ownership inthe fully diluted combined entity immediately after the
transaction M

«  Searchiedia shareholders and warrantholders may earn up to an additional 10.2 million shares
hased on 2009 GAAP Met Income achieved, representing a total of 62% ownership &

2009E US GAAP Net Income ) Contingent Shares
Less than $25.7 million Mone
Between 2467 million - $38.4 million Between 0.0 and 10 2 milion
Greaterthan $33.4 million 10.2 million

«  SearchMedia shareholders and warrantholders may receive amy shortfall of 2009 GAAP Met
Incorme earn-out (up to the 102 million shares maximurm) if the share price closes above $11 .62
for 30 consecutive trading days prior 1 April 15, 2010

«  The Frost Group has committed to purchase $18.23 million of Ideation shares to support the
transaction and ensure 8 minimum level of cash after closing

= All existing Searchiedia common and prefered equity holders will exchange all of their shares
for Ideation shares, including Deutsche Bank and China 5eed wentures

= SearchMedia will fund the earn-outs related to its prior acguisitions from the Comparny's strong
operating cash flow and cash on hand from offering

—  Typical terms of the earm-outs include 2 year payout based on achieved GALP Met Incorme
and exclude AR over 180 days

(11 Fully diluted shares based on the treasuny method and assuming 30% conversion.
(21 Ewcludes extraordinany and other non-recurring charges. 5]




Transaction Valuation

« Well-structured transaction with |ow upfront valuation plus eam-out based on 2008 earnings

Fro Forma Yaluation

(F in midions) 2003 | Fully Oluted Shares ' Shere Owrershp %
FE | _idestion M Total ideation ]
Igeation BquityHue '™ 22 - 125 -
Seachiiedia EquitywHue Fi:h| | - a4
Fuly-Gil ibed Equity value st Cose [ I a4 14 55 7 TR
|
l
|
- - | - - - - -
1wz Bix | 125 a4 224 5 T M.
|
|
Contingert “Wake piid - - 22 32 T 0% 7o
Fully Giluted Equity f2ma EGx | 125 [EX] Z5E £ 51
|
|
Cantngert Walie @ - - 102 10z (17 4%) 7 4%
ed Equity PEa BT | 125 204 325 P 1.7
AzofFA409:
Miean Pesr hlkiples L
2009
2010 T
tkean (Arttedia, Wision China)
010 Cazed

Mote: Numbers may not add up due to rounding.

(17 Fully diluted shares (expressed in millions) are based on the treasuny method, 30% conversion and an ldeation liquidation value of 78315 parshare.

(21 Peerstrading multiples (2009, 20107 indude Aitbedia Group (N, 19.2:), Clear Channel Outdoor (M, M), JC Decaus (53 .61 3115, Lamar
Adverdizing (MM, MM and VisionChina (8. 1x G.d:). G




Implied Valuation Analysis

Implied Valuation at a Eange of P/E Multiples

08 i miliions, except per shave amounts)

65% YoY Het Income Growth
2009E Het Income $25.7
0% Eamout

91% ¥Yo¥ Het Income Growth

2009E Het Income $29.7
32% Eamout

146% YoY Het Income Growth

2009E Het Income $38.4
100%:  Earnout

2009 PJE
6.9% 8.0 10.0x 12.0% 140x

Eqjuity “alue o FTES j20e 7 F2571 3055 53086
Fully Diluted Shares 224 ek 250 261 26.1

Inplied SharePrice 47.88 $8.76 $10.28 $11.81 $11.81
Equity walue @ F203.3 §237a F297.4 FdE T FHET
Fully Diluted Shares 257 xEa 254 294 29.4

Implied Share Price $7.94 $8.86 $10.47 $11.81 $11.81
Ecuity Value ] 2631 $307 0 $3937 $460.5 F537 .2
Fully Diluted Shares ™ 327 0 356 367 376

Implied SharePrice $8.04 $9.04 $10.79 $12.51 $14.29

(11 Fully diluted shares (expressed in millions) include earn-out shares, options and warrants based on the treasury method and implied share prics.




SearchMedia Overview

Formed in 2005, SearchMedia operates one of the largest outdoor advertising
networks in China

+ Qutdoor billboard: Cwer 1,500 high-impact billboards with over 500,000 square feet
of display area in 15 cities

+  |n-glevator Ower 175,000 print and digital poster frames in residential and office
buildings across 57 major cities

+  Subway A network of large-format lightboxes in eight major subway linesin
Shanghai

+  Highlights of our network include:
— High-impact, nationwide reach
— Highly diversified advertising base with local, national and international clients
— Low capex
— Strong growth both organically and through acquisitions

— Limited competition from other media operatars




Investment Highlights

Matiohal Coverage and Leading Market Share in Chinese Advertising Industry

= One of the largest outdoor advertising networks in China
— Ranked 12 inmarket share of in-elevator advertising displays in 13 out of the 26 most affluent
cities in China
— Ranked 2™ in an additional nine of these cities
= More than 750 advertisers have purchased space on Searchiedia’s network
= Chinais one of the fastest growing advertising markets in the warld

Extensive Advertising Network Across Three Media Platforms

«  Strong local billboard operators, nationwide in-elevator media platform, growing subweay portfolio
«  "One stop" service to nationwide advertisers

«  Ower 6,000 separate concession rights spread out over 57 cities

Profitable and Scalable Revenue Model with Low Capex Requirements
= Low incremental cost and expenses, and high marginal profit

= Each in-elevator frame can generate an ROl of over 70x in year one

= Apility to expand and scale operations efficiently

X‘ E
AN Tt - |

Il arvy Ell:lildings Multiple Elewators per Building Up to 3 Frames per Elevator g




Investment Highlights (cont'd)

Proven History of Organic and Acquisitive Growth

. Successfully completed the acquisition / integration of 12 media operators in China and Hong kKong

= Expanded its network to ower 175,000 poster frames in 57 cities and 500,000 square feet of
hillhoard space in 13 cities

Strohg Manhagement Team

«  Management team with strong media, operations and financial experience
«  Demonstrated capahilities to execute organic and acguisition growth strategies

Well Positiohed for Future Growth

= Mo debt after closing
= Strang cash flow

Attractive Yaluation

= The pro forma valuation (including the maximum potential earn-out) represents approximately 6.7x
current 2008 GAAP P/EN
78% discount to the mean of the public market comparables of 30 .8x

1) Fully diluted shares are based on the treasuny method, 20% conwersion and an ldeation liquidation value of 57,8215 perzhare. 10




Summary Financial Information

Net Revenue EBITDA
"B ér aridionrs) % i anilliors]
§0
f3:]
=
]
s Aroimd 14 ZEEA Aremimd I ZEBE A" Arrsied 10 IMEA Arresized ZH IEE
= 'R 'E mEn

US GAAP Met Income @

OF i ariliomeE)
40

s

Armvmed 1H JIEA Armimliced ZH TIEE
o] A

Source: Searchhdedia Audited 2007 and 20082 finandals and management projecions.

Mote: Certain finandal infommation and data, including financial forecasts and projections, of SearchMedia contained in this presentation are unaudited and
prepared by Searchhedia as a private company and may not conform to SEC regulation 5-. Accordingly, such information and data may be adjusted
and presented differenfly in |deation's definitive proxy statementto salicit stackholder approwval of the proposed transaction.

(11 Periodfrom Februany 9, 2007 (date of inceplion) through December 31, 2007, Exdudes loss on deconsolidation of awariable interest entity.

(21 Excludes loan restructiring charge. 11
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China’s Economy

Increasingly Affluent

Large, Fast Growing Econorm Urbanization Trend .
ge. J Y Urban Population
= The warld's maost populous country, = A growing trend toward urbanization = High disposable income per capita
with & population of 1.3 hillion as of with 30 of the 100 largest cities in in cities where Searchiedia has
the end of 2007 the warld major operations
= Strong GDP growth trend is 1995 Uban, Annual Disposable per Capita
i 2 Income of Urhan Households in
expected to continue over the next . mncome of Urban nousenos in
fevw years China in 2007
Gross Domestic Product in China Rarzl, China h
TI%
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. s Beijing
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Source: ZenithOpimedia, United Nations Statistics Division, China Statistical vearbook, Xinhua Mews, Hational Bureau of Statistics of China. 13




China’s Advertising Market

China is one of the fastest growing adwertising markets in the world, with advertising spend
expected to reach $22.1 hillion try the end of 2011

China Total Advertising Spend

F0 4 CAGR: +3 4%
Fiz A
0.3

E #0019 m
= F5.4
= F123
.2 F111
é . l I

w.ao -J T T T T

2004 2005 2006 2007 2008 2009E 2010E 0M1E

In particular, Chingse outdoor advertising spend is expected to continue 10 grow due to increasing
urbanization and urban concentration of advertising expenditure

China Outdoor Advertising Spend
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Source: ZenithOpimedia (darch 20097
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Comprehensive Media Portfolio

= ZearchiMedia's nationwide network reaches
the rapidly growing and increasing affluent
consumers of China

Billboard

eographic 15 cifies e ographic Shanghai
Cowvarage Coverage
100 In-elevator a
# of Units . . Netia e i
billboards Geographic 57 dties subuway lines
Coverage
Key Competiion = Highly fragmented Statc: ~ 170,000 Key Competition JCDecaux
Metuor:
LC D ~5 000

Key Compefition ‘....-.55 Framedia

¥ Indicates the S7 cties covered by SearchMedia's adverizsing netwo . 16




Strong Local Billboard Operators

+  SearchMedia has over 1,500 large-format billboards, light boxes and neon signs
representing 200,000 square fest of display area in commercial centers and other
high traffic areas in 15 cities across China

Select Billboards

Shenyang

= Billboards located in the city's = Billboards located inthe city's = Billboards located mostly in the
central business districts and the central business districts, major city's husiest commercial areas
Beijing airport traffic routes, and the Pudong with the highest rents

International Airpart




Nationwide In-Elevator Media Platform

+  Ower 175,000 print and digital poster frames deliver targeted advertising messages
from inside elevators to captive audiences in high-rise residential and office buildings
in 57 cities across China 55-

+  SearchMedia has made rapid progressin | it
consolidating China's in-elevator media |
industry, having completed six acquisitions
since January 2008

Select In-Elevator Poster Frames Chinese In-Elevator Market Research

Digital poster frame

niclsen

Of the 26 cities surveyed, SearchMedia has the
#1 market share in 13 cities, and ranks #2 in an
additional 9 cities, based on the number of
buildings covered.

In the four largest cities of Beijing, Shanghai,
Guangzhouw, Shenzhen, SearchMedia is rapidly
catching up with ts main competitor, Framedia
(S0% market share for Framedia vs. 34% for
Searchiedia).

. ; In the remaining 22 cities, Searchhedia and
llluminated poster frame Printad poster frame Framedia are eszentially even, each with

approximately 33% - 34% market share.

Source: Nielsen "Chinese In-Elevator Wedia Madiet Research Report” (July 20030, L




Growing Subway Portfolio

+  SearchMedia entered the subway media marketin Q1 2008, and leases the
adwvertising rights to a network of large-format light boxes in eight major subway lines
in Shanghai i

— 2008 daily traffic of approximately
three million commuters U

— Mo capexrequired

SearchMedia is expanding to take over light boxes on other Shanghai subway lines and is in discussions
to become the exclusive media operator for newly constructed subway systems in other cities

According to a recent article in Barron's, approximately 250 Chinese cities are planning to build new
submray lines by 2015, which offers exciting expansion opportunities for Searchiedia

(17 Source: Metro Autharity of Shanghai. 19




High Growth in No. of Contracts and Value

2000 - £70,000 2
+53.2% $59 365 E
g 1600 - 1,453 $60,000 ﬁ
el $50,000 =
_ 38,752 2
E 1,200 38, 340,000 §
E — $30,000 E
'E $20,000 i
= 400 4 e
Az $10,000 2
-]
o 30 =

For the Feriod from For the “ear E nded

February 9, 2007 to December 31, 2003

December 31, 2007

Average resenues per contract B Mumber of contracts

= The number of advertising contracts and average revenues per contract increased dramatically in
2008 due toa number of factars including:
— The growth in scale of SearchMedia's nationwide network
— SearchMedia's ability to effectively cross-sell advertising across its multiple platforms
— Growing recognition of Searchiedia’s brand and walue of its ser«ices
— Deeper relationships with adwertisers

Mote: Number of contracts indudes total number of contracts underwhich revenues were generated for the respective periods. el




Diversified Advertiser Base

+  More than 750 advertisers have purchased space on SearchMedia’s networl

+  SearchMedia has a broad range of local, national and international clients drawn from
diverse industries including telecommunications, insurance, banking, automobiles,
real estate, electronics and fast-moying consumer goods

— SearchMedia's broad media network allows effective cross-selling
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Effective Integration of Acquisitions

+  SearchMedia has consolidated the media, sales and finance resources of acquired
businesses through a comprehensive integration program

Ohjectives of Bvery MEA Inteqration:

mmmp nified management mmmp Sharing of resources
mp Operate under one compansy vision e Achieve sales targets
s Build a standardized, focused corporation

Comprehensive Integration Program

Financial Control Resource Management Staff Training
= Designate district = Accountants from head = Standardized IT control * Jrganizes business
general managers to office ensure financial systermn and policies training programs and
manage subs cantrol staff rotation programs
= laintains a central IT
= Review manthly = Review financial management system to * Provides inter-
husiness status reparts repaorts access media plans cammunication
L . ) acrozs all subs oppartunities for staff
= Quick integration into = Internal requirernents through regional and
ad netwark and cross- for new contracts and natiorwide prograems
zelling opportunities concessions

22




Minimal Capex Requirements

+  SearchMedia's business model is characterized by its low cost structure and minimal
capex requirements

f Capexas %
Fevenue Capex of PEVENLE
o wme
Airmedia $118 4 $50.4 42 2%
i 3 &
'@ CreARCHANNEL $3,289.3 $355.3 10.9%
$3014.5 $390.7 13.0%
$1,198.4 $198.1 16.5%
13
&q& $104.1 $50 4.8%
[ TRYR $38.6 $3.4 3.8%
SEARCHMEDLA LY A

Source: Company filings. 23




High Barriers to Entry

+  SearchMedia enjoys multiple expansion opportunities protected by high barriers to

antry

Barriers
to Entry

Mationwide footprint required to be competitive

Frime outdoor advertising locations have already been
acquired

High rate of contract renewal

MWulti-year contracts typical for outdoor billboards and
transit

Diversity of over 175,000 in-elevator units

Advertisers are increasingly looking to partner with
companies that have a diversified advertising product
offering {in-elevator, billboard, transportation)

Strong relationships with a large network of advertisers is
necessary to drive utilization rates and pricing

24




Experienced Leadership

Crystal Liu

Garbo Lee

Jenhnifer
Huang

Andrew
Gormley

Earl Yen
I

Co-founder of Searchhedia

Froven entreprenaur

B years of experience in China's advertising industry with strong regulatory relationships

A in Adverdising & Media, Renmin University; BA, East China University of Science & Technology

Over 25 years of extensive experience in the field of advedising and marketing in China

Prior to Searchiedia, held senior management positions with Ogilvy, DDB, and Bates advertising
groups, and was responsible for setting up new integrated husiness units for WPP and Omnicom

BA, International Christian University in Takyo, Japan

Approximately 10 vears of experience in itvestnent banking and auditingiaccounting

Friarto SearchMedia, served as a ¥F at Lehman Brothers, an associate at Merrill Lynch, and a
manager at PricewaterhouseCoopers

MBA, Harvard Business School; BE, Shanghai Jiaotong University; CPA in China

Approximately 12 yvears of experience in investment banking and corporate M&A

Friorto Searchiedia, served as a ¥P at Deutsche Bank, a Sr. Associate at Dresdner Kleinwoaort and
Banc of America and an Executive Directar for ME&A at Laureate Education

MBA with Beta Gamma Sigma honors, Columbia Business School; BA in Economics, Wanderhilt
Lniversity

Cwver 20 years of experience in private equity, investment banking, and technology development in
Greater China and the United States

Founder and managing director of CEV Capital Partners, a private equity firm in China

Friarto CSY Capital Partners, served as senior investment banker at Bear Stearns and Citigraup in
China

M3 in Management, MIT; BS in Electrical Engineering and Management, MIT
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Investment Highlights

+ National coverage and leading market share in Chinese advertising industry

+ Extensive advertising network across three media platforms

+ Profitable and scalable revenue model with low capex requirements

+ Proven history of organic and acquisitive growth

+ Strong management team

+  Well positioned for future growth

+  Attractive valuation
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