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Item 7.01 Regulation FD Disclosure

On March 14, 2016, IDI, Inc., a Delaware corporation (the “Company”) updated its Company presentation and intends to first use it at the 28th Annual ROTH
Conference on Monday, March 14, 2016. A copy of the Company presentation is attached hereto as Exhibit 99.1 and is incorporated herein by reference.

 
Item 9.01 Financial Statements and Exhibits.
 
Exhibit

No.   Description

99.1   IDI, Inc. Company presentation dated March 2016



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.
 

  IDI, INC.

Date: March 14, 2016   By: /s/ Derek Dubner
   Derek Dubner
   Chief Executive Officer
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©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . (N Y S E  MK T : ID I) C o rp o rate P resen tatio n  March  2 0 1 6  E x h ib it 9 9 .1



T h is p resen tatio n  co n tain s "fo rw ard -lo o k in g  statem en ts," as th at term  is d efin ed  u n d er th e P riv ate S ecu rities L itig atio n  R efo rm  A ct o f 1 9 9 5  (P S L R A ), w h ich  statem en ts m ay  b e id en tified  b y  w o rd s su ch  as "ex p ects," "p lan s," "p ro jects," "w ill," "m ay ," "an ticip ate," "b eliev es," "sh o u ld ," "in ten d s," "estim ates," an d  o th er w o rd s o f sim ilar m ean in g .  S u ch  fo rw ard -lo o k in g  statem en ts in clu d e n o n -h isto rical statem en ts ab o u t o u r ex p ectatio n s, b eliefs o r in ten tio n s reg ard in g  o u r b u sin ess, tech n o lo g ies an d  p ro d u cts, fin an cial co n d itio n , strateg ies o r p ro sp ects. T h ere are a n u m b er o f im p o rtan t facto rs th at co u ld  cau se actu al resu lts o r ev en ts to  d iffer m aterially  fro m  th o se in d icated  b y  su ch  fo rw ard -lo o k in g  statem en ts, in clu d in g : th e risk s set fo rth  in  ID I’s m o st recen t A n n u al R ep o rt o n  1 0 -K , as m ay  b e su p p lem en ted  o r am en d ed  b y  ID I's Q u arterly  R ep o rts o n  F o rm  1 0 -Q , as w ell as th e o th er facto rs d escrib ed  in  ID I's filin g s th at ID I m ak es w ith  th e S E C  fro m  tim e to  tim e.   Y o u  are cau tio n ed  n o t to  p lace u n d u e relian ce o n  th ese fo rw ard -lo o k in g  statem en ts, w h ich  are b ased  o n  o u r ex p ectatio n s as o f th e d ate o f th is p resen tatio n  an d  sp eak  o n ly  as o f th e d ate o f th is p resen tatio n .  We u n d ertak e n o  o b lig atio n  to  p u b licly  u p d ate o r rev ise an y  fo rw ard -lo o k in g  statem en t, w h eth er as a resu lt o f n ew  in fo rm atio n , fu tu re ev en ts o r o th erw ise. 2  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . F o rw ard -lo o k in g  S tatem en ts



3  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . C o m p an y  O v erv iew  (N Y S E  MK T : ID I) A t ID I, w e b eliev e th at tim e is y o u r m o st v alu ab le asset. T h ro u g h  p o w erfu l an aly tics, w e tran sfo rm  d ata in to  in tellig en ce, in  a fast an d  efficien t m an n er, so  th at o u r clien ts can  sp en d  th eir tim e o n  w h at m atters m o st –  ru n n in g  th eir o rg an izatio n s w ith  co n fid en ce. T h ro u g h  lead in g -ed g e, p ro p rietary  tech n o lo g y  an d  a m assiv e d ata rep o sito ry , o u r d ata an d  an aly tical so lu tio n s h arn ess th e p o w er o f d ata fu sio n , u n co v erin g  th e relev an ce o f d isp arate d ata p o in ts an d  co n v ertin g  th em  in to  co m p reh en siv e an d  in sig h tfu l v iew s o f p eo p le, b u sin esses, assets an d  th eir in terrelatio n sh ip s.  We em p o w er clien ts acro ss m ark ets an d  in d u stries to  b etter ex ecu te all asp ects o f th eir b u sin ess, fro m  m an ag in g  risk , co n d u ctin g  in v estig atio n s, id en tify in g  frau d  an d  ab u se, an d  co llectin g  d eb ts, to  id en tify in g  an d  acq u irin g  n ew  cu sto m ers.  A t ID I, w e are d ed icated  to  m ak in g  th e w o rld  a safer p lace, to  red u cin g  th e co st o f d o in g  b u sin ess, an d  to  en h an cin g  th e co n su m er ex p erien ce.



R y an  S ch u lk e –  C E O  &  C o -F o u n d er P rio r to  fo u n d in g  F lu en t, S ch u lk e h ead ed  u p  P ro d u ct an d  D istrib u tio n  at C lash  Med ia an d  p lay ed  an  in stru m en tal ro le in  g ro w in g  its U S  b u sin ess. E arlier, h e h eld  p o sitio n s at Med iaWh iz H o ld in g s, an d  In n o v atio n  A d s. Matt C o n lin  –  P resid en t &  C o -F o u n d er P rio r to  fo u n d in g  F lu en t, C o n lin  lau n ch ed  th e U S  d iv isio n  o f C lash  Med ia, w h ere h e g rew  an d  d ev elo p ed  a team  o f m o re th an  3 0  em p lo y ees acro ss 2  o ffices an d  b u ilt a m u lti-m illio n  d o llar b u sin ess. S ean  C u llen  –  E V P , P ro d u ct &  T ech n o lo g y  S p earh ead s th e d ev elo p m en t o f F lu en t’s v isio n ary  p ro d u ct an d  tech n o lo g y  ro ad m ap , an d  o v ersees th e ex ecu tio n  th ro u g h  th e m an ag em en t o f th e en g in eerin g , d esig n , p ro ject m an ag em en t, an d  p erfo rm an ce team s. B efo re F lu en t, C u llen  w o rk ed  at C lash  Med ia. Matt K o n cz –  E V P , Med ia &  D istrib u tio n  R esp o n sib le fo r m an ag in g  F lu en t’s p ro p rietary  an d  th ird -p arty  d istrib u tio n  n etw o rk . H is p rim ary  fu n ctio n s are to  set an d  attain  v o lu m e, sp en d , an d  m arg in  targ ets, an d  n ew  m ed ia d isco v ery  effo rts. F o rm erly  w ith  C lash  Med ia an d  P lattfo rm  A d v ertisin g , w h ere h e h elp ed  b u ild  o u t th eir m ed ia b u y in g  an d  b u sin ess d ev elo p m en t team s. D eep  an d  E x p erien ced  L ead ersh ip  T eam s Majo r S h areh o ld er &  V ice C h airm an  o f th e B o ard : P h illip  F ro st, M.D . D r. F ro st h as b een  th e C E O  an d  C h airm an  o f O P K O  H ealth  (N Y S E : O P K ) sin ce March  2 0 0 7 . H e serv ed  as C h airm an  o f th e B o ard  o f T ev a P h arm aceu ticals (N Y S E : T E V A ) fro m  March  2 0 1 0  to  D ecem b er 2 0 1 4 , an d  p rev io u sly  serv ed  as V ice C h airm an  fro m  Jan u ary  2 0 0 6 , w h en  T ev a acq u ired  IV A X  C o rp o ratio n . D r. F ro st h ad  serv ed  as C h airm an  o f th e B o ard  o f D irecto rs an d  C h ief E x ecu tiv e O fficer o f IV A X  sin ce 1 9 8 7 . H e w as n am ed  C h airm an  o f th e B o ard  o f L ad en b u rg  T h alm an n  F in an cial S erv ices In c. (N Y S E  MK T : L T S ) in  Ju ly  2 0 0 6 . ID I F o u n d er an d  E x ecu tiv e C h airm an : Mich ael B rau ser A n  in v esto r an d  o p erato r in  th e d ata fu sio n  in d u stry  sin ce its in fan cy , B rau ser h as b u ilt m ark et-lead in g  co m p an ies w ith  rev en u e to talin g  o v er $ 2  b illio n . A d d itio n ally , B rau ser h as fo u n d ed  an d  led  sev eral su ccessfu l d ig ital m ark etin g  co m p an ies. C h ief E x ecu tiv e O fficer: D erek  D u b n er F o r 1 5  y ears, D u b n er w o rk ed  clo sely  w ith  th e late H an k  A sh er, th e creato r o f m ark et lead ers S eisin t an d  T L O  an d  o ften  referred  to  as“th e fath er o f d ata fu sio n ”. Mo st recen tly , D u b n er serv ed  as g en eral co u n sel o f T L O  fro m  in cep tio n  th ro u g h  th e sale o f su b stan tially  all o f th e assets to  T ran sU n io n  in  D ecem b er 2 0 1 3 . P rio r ro les in clu d e v ice p resid en t an d  asso ciate g ro u p  co u n sel at E q u ifax , g en eral co u n sel an d  ch ief co m p lian ce o fficer at N av ian t (acq u ired  b y  E q u ifax ) an d  co rp o rate co u n sel at S eisin t (acq u ired  b y  R eed  E lsev ier’s L ex isN ex is). P resid en t an d  C h ief O p eratin g  O fficer: Jam es R eilly  R eilly  h as serv ed  in  an  ex ecu tiv e m an ag em en t cap acity  w ith in  th e d ata fu sio n  in d u stry  fo r th e last six  y ears, w ith  o v er 1 5  y ears o f ex ecu tiv e ex p erien ce in  d ata m ark ets. Mo st recen tly , R eilly  serv ed  as an  ex ecu tiv e w ith  T L O  an d  w as resp o n sib le fo r b u ild in g  rev en u e fro m  start-u p  to  sale. A d d itio n ally , R eilly  w as resp o n sib le fo r all cu sto m er facin g  d ep artm en ts, th e co m p an y ’s strateg ic in itiativ es, an d  relatio n sh ip  m an ag em en t o f k ey  strateg ic p artn ers an d  d istrib u to rs. C h ief S cien ce O fficer: O le P o u lsen  P o u lsen  w as th e p rim ary  sy stem s arch itect o f lead in g  d ata fu sio n  p ro d u cts A ccu rin t (n o w  a L ex isN ex is o fferin g ) an d  T L O x p  (n o w  a T ran sU n io n  o fferin g ). T h e p reem in en t ex p ert in  th is field , P o u lsen ’s ex p erien ce, ex p ertise an d  p ro v en  tech n o lo g y  lead ersh ip  en ab les rap id  ex p an sio n  an d  an  ad v an ced  d eliv ery  p latfo rm . 4  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed .



ID I’s T h ree T ier A p p ro ach  5  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . R isk  Man ag em en t C o n su m er Mark etin g  C u sto m  A n aly tics



6  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . C o m p an y  O v erv iew  –  R isk  Man ag em en t A  d ata an d  an aly tics co m p an y  p ro v id in g  in fo rm atio n  so lu tio n s w ith in  th e d ata fu sio n  in d u stry , d eliv erin g  o th erw ise u n attain ab le in sig h t in to  th e ev er-ex p an d in g  u n iv erse o f co n su m er- an d  b u sin ess-cen tric d ata. T h ro u g h  its p ro p rietary  lin k in g  tech n o lo g y , ad v an ced  sy stem s arch itectu re an d  m assiv e d ata rep o sito ry , ID I ad d resses th e rap id ly  g ro w in g  n eed  fo r actio n ab le in tellig en ce to  su p p o rt th e risk  m an ag em en t in d u stry , in clu d in g  th e fo llo w in g  p rim ary  u se cases: d u e d ilig en ce, risk  assessm en t, p rev en tio n  an d  d etectio n  o f frau d  an d  ab u se, id en tity  v erificatio n , leg islativ e co m p lian ce an d  d eb t reco v ery . A d d itio n ally , ID I’s cro ss-fu n ctio n al co re sy stem s an d  p ro cesses are d esig n ed  to  d eliv er p ro d u cts an d  so lu tio n s to  th e m ark etin g  in d u stry  an d  to  en ab le th e p u b lic an d  p riv ate secto rs to  lay er o u r so lu tio n s o v er th eir u n iq u e d ata sets, p ro v id in g  o th erw ise u n attain ab le in sig h t. (N Y S E  MK T : ID I)



K ey  targ et in d u stries: 7  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . B an k in g  an d  F in an cial S erv ices C o llectio n  A g en cies A tto rn ey s / L aw  F irm s / L eg al S u p p o rt H ealth care / Med ical L aw  E n fo rcem en t &  G o v ern m en t In su ran ce R etail B ack g ro u n d  &  In v estig ativ e A g en cies –  P ro d u cts / Mark ets ™ ™ ™



–  T ech n o lo g y  8  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . N ex t-g en eratio n  search  an d  fu sio n  tech n o lo g y  Mach in e learn in g -d riv en  m atch in g  an d  p ro cessin g  A d v an ced  lin k in g  alg o rith m s Massiv e d ata rep o sito ry ; co n tin u ally  u p d ated  an d  ex p an d ed  C lo u d -b ased  arch itectu re



- O v erv iew  9  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . A n  in d u stry  lead er in  p eo p le-b ased  d ig ital m ark etin g  an d  cu sto m er acq u isitio n , serv in g  o v er 5 0 0  lead in g  co n su m er b ran d s an d  d irect m ark eters. F lu en t’s p ro p rietary  au d ien ce d ata an d  ro b u st ad -serv in g  tech n o lo g y  en ab les m ark eters to  acq u ire th eir b est cu sto m ers, w ith  p recisio n , at a m assiv e scale. L ev erag in g  co m p ellin g  co n ten t, 1 st-p arty  d ata, an d  real-tim e su rv ey  in teractio n  w ith  co n su m ers, F lu en t h as h elp ed  m ark eters acq u ire m illio n s o f n ew  cu sto m ers sin ce its in cep tio n . P eo p le v s. P ix els U n iq u e first-p arty  d ata assets P erfo rm an ce-b ased  p latfo rm



–  F acilitates P eo p le-B ased  Mark etin g  A cro ss A ll C h an n els &  D ev ices 1 0  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . C O N F ID E N T IA L  S earch  S o cial E m ail D isp lay  A d d ressab le T V



1 1  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . D o  y o u  p refer B ran d  X  o r B ran d  Y ? H o w  m an y  tim es d o  y o u  g o  clo th in g  sh o p p in g  p er y ear? Wh at is y o u r fav o rite ap p arel b ran d ? H o w  m an y  tim es p er y ear d o  y o u  b u y  fo o tw ear o n lin e? 3 6  y ears o ld  $ 7 5 K  H H I 2  ch ild ren  C h icag o , IL  O rd ers fo o tw ear o n lin e 5 -6  o rd ers p er y ear –  U n iq u e F irst-P arty  D ata A sset F u els P recise T arg etin g  &  C u sto m er A cq u isitio n  5 0 0 K  S u rv ey  R esp o n d en ts p er d ay  5 .5  MM U n iq u e S u rv ey  R esp o n ses p er d ay  D atab ase o f ~ 1 2 0 MM U S  ad u lts w ith  d etailed  p ro files*  * d efin ed  b y  u n iq u e em ail ad d ress



1 2  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . P aid  Med ia &  D istrib u tio n  O u tlets Mo b ile S o cial E m ail D isp lay  O fflin e P artn ers P ro m o tio n s &  O ffers R ew ard s &  L o y alty  C areers O th er P ro m o tio n s D y n am ic S u rv ey  C P G  R etail H ealth  F in an ce A u to  T arg eted  A d s Mark eter’s C R M S y stem  Mo st V alu ab le C u sto m ers F lu en t’s D ata Wareh o u se C u sto m  A u d ien ces In sig h ts S am p les –  P ro d u ct F lo w



–  P erfo rm an ce Mo d el In creases C u sto m er R eten tio n  &  S p en d  1 3  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . A d  R ev en u e b y  V ertical (2 0 1 5 ) A v erag e R ev en u e p er T o p  1 0  C lien t ($ 0 0 0 s) A v erag e R ev en u e p er A d v ertiser Q u arterly  F lu en t’s p latfo rm  is u sed  b y  m ark eters in  ev ery  m ajo r B 2 C  v ertical. C lien t R eten tio n  rate ~ 9 0 %



–  L arg e Mark et O p p o rtu n ity  1 4  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . F lu en t o p erates in  th e m assiv e, $ 4 9 .5 B N  U S  m ark etp lace (2 0 1 4 ) fo r d ig ital ad v ertisin g  With in  th at, p erfo rm an ce-b ased  m ark etin g  rep resen ts a $ 3 2 .4 B N  m ark etp lace R o b u st G ro w th  in  D ig ital A d  S p en d in g  S o u rces: IA B  In tern et A d v ertisin g  R ev en u e R ep o rt 4 /1 5 ; MA G N A  G L O B A L , F o recasts G lo b al A d v ertisin g  R ep o rt 6 /1 5  T o tal U .S . d ig ital ad v ertisin g  sp en d  is ex p ected  to  g ro w  at 1 6 %  C A G R  fro m  2 0 1 4  to  2 0 1 6 , reach in g  $ 6 6 .3 B N  S p en d  o n  m o b ile ad v ertisin g  is ex p ected  to  g ro w  at a 4 8 %  C A G R  fro m  $ 1 2 .5 B N  in  2 0 1 4  to  $ 2 7 .3 B N  in  2 0 1 6  A cco rd in g  to  A d  A g e, d ig ital m ark etin g  is ex p ected  to  o v ertak e telev isio n  ad v ertisin g  in  2 0 1 6



–  A d d itio n al P latfo rm  H ig h lig h ts 1 5  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . T arg etin g  B ased  o n  co n su m er b eh av io r an d  d eclared  first-p arty  d ata B ased  o n  co n tex tu al relev an ce o f p u b lish er &  p ast p u b lish er p erfo rm an ce D ata F irst-p arty  d ata w areh o u se w ith  o v er 1 2 0 MM+  o w n ed  reco rd s; 5 0 0 k  n ew  reg istran ts p er d ay  L im ited  to  u n o w n ed , th ird -p arty  d ata Mo b ile 8 0 %  o f traffic co m es fro m  m o b ile P latfo rm s are n o t m o b ile-first O p tim izatio n  B ased  o n  in d iv id u al co n su m er p erfo rm an ce an d  lo o k -alik e m o d elin g  B ased  o n  p u b lish er so u rce-lev el p erfo rm an ce D ig ital Med ia A d s serv ed  o n  o w n ed /o p erated  m ed ia, en ab lin g  m assiv e scale an d  q u ality  co n tro l R ely  o n  th ird -p arty  m ed ia, red u cin g  q u ality  an d  v o lu m e C o n ten t D esig n ed  to  elicit co m m ercial resp o n se D esig n ed  to  en tertain  P ricin g  Mo d el Wo rk s o n  an y  an d  all p erfo rm an ce ad  m o d els E x clu siv ely  o ffer eith er C P A , C P L , C P I, C P C , o r C P S  C o m p etito rs



–  T ech n o lo g y  1 6  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . P latfo rm  en ab les F lu en t to  co n tro l th e en tire d ata co llectio n  an d  ad -serv in g  p ro cess fo r th e co n su m ers th at v isit F lu en t’s p ro d u cts A d  S erv er –  d isp lay s “A d  P ag es” an d  d eterm in es w h eth er a u ser is a retu rn in g  u ser in  o rd er to  av o id  serv in g  d u p licate ad v ertisem en ts. Mo b ile-F irst A rch itectu re –  8 0 %  o f co n su m ers b ro w se F lu en t’s p ro d u cts u sin g  m o b ile d ev ices. T h e en tire co n su m er ex p erien ce is created  first fo r m o b ile an d  o p tim ized  in  reg ard s to  creativ e. R eal-tim e A d ju stm en t –  p latfo rm  en ab les F lu en t to  targ et, su p p ress, an d  ad ju st ad  serv in g  lo g ic in  real-tim e b ased  o n  a co n su m er’s d ev ice, su rv ey  resp o n ses, ag e, g en d er, g eo -lo catio n , th e d ate, th e tim e, an d  h o w  h e/sh e en g ag es w ith  ad v ertisem en ts. Q u estio n  S electo r - d eterm in es w h ich  su rv ey  p ag es to  d isp lay  an d  th e o rd er u sin g  th e m eta d ata, reg istratio n  d ata, traffic so u rce an d  p ro d u ct, etc. O ffer Match in g  Mo d u le –  filters an d  m atch es a v alid  su rv ey  to  sp ecific o ffers. R etarg etin g  P ix el Mo d u le –  p laces o n e o r m o re co o k ies o n  th e u ser’s b ro w ser. P ro p rietary  T ech n o lo g y  F lu en t’s 3 rd -P arty  S o ftw are an d  In teg ratio n s R eco rd  D eliv ery  V alid atio n  R etarg etin g  …an d  m o re C red it b u reau  an d  o th er v erificatio n /v alid atio n  en tities Majo r search  en g in e, so cial m ed ia an d  d ig ital m ark etin g  p latfo rm s
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–  C u sto m  A n aly tics 2 1  ©  2 0 1 6  ID I, In c. A ll rig h ts reserv ed . C ap tu rin g  m o re in fo rm atio n  th an  w ith  trad itio n al d atab ase p ractices (6 0 % ) C ap tu re an d  an aly ze u n stru ctu red  d ata (2 1 .1 % ) P o ten tial fo r v isu alizin g  o r an aly zin g  d ata d ifferen tly  (2 0 .7 % ) U p d ate m o re freq u en tly  (1 6 .2 % ) In teg rate d ifferen t d ata so u rces (1 4 .2 % ) Man ag e h u g e d ata assets (5 .2 % ) T o p  cases fo r p u rsu in g  B ig  D ata o r A d v an ced  A n aly tics p ro jects: S o u rce: B ig  D ata an d  A d v an ced  A n aly tics S u rv ey  2 0 1 5 , V o lu m e I b y  E v an s D ata C o rp o ratio n  S tren g th s
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